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Abstract: 
The proposed Trip Advisor web application makes use of APIs and artificial intelligence for providing intelligent and 

personalized trip advice. The application combines crowd-sourced information, weather forecasts, path and cost 

estimation, and the generation of an itinerary by utilizing crowd data and weather forecasts. Moreover, the application 

makes use of large language models for providing personalized trip advice with the help of chat interfaces. This is further 

coupled with the sentiment analysis of user opinions for providing information on destinations and the quality of services. 
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Introduction: 

This has traditionally relied on the operation of static datasets and manual configuration for trip planning tools, greatly 

limiting their ability to adapt quickly to environmental conditions in constant change, as well as the diverse and evolving 

preferences of users. Most systems usually give generic recommendations based on either predefined rules or limited 

historical information and offer little flexibility when responding to real-time factors such as traffic congestion, changes 

in weather conditions, or sudden events, or the shifting interests of travelers. With modern travelers increasingly expecting 

timely, personalized, and intelligent support in the lifecycle of travel, these deficiencies have grown more marked.  

Initial research in this area predominantly focused on using machine learning to make forecasts of tourism demand. 

These studies have used historical travel data, seasonal trends, and socio-economic factors to develop forecasts of tourist 

flows to help destinations and service providers plan and make strategic decisions [1]. Although these methods were useful 

at an aggregate level, they remained provider-centric and provided little support for personalized trip planning or real-time 

assistance for the user. 

To meet the demand for increased personalization, various recommender system frameworks were then implemented 

into the tourism domain [2]. Over the years, recommender systems have advanced significantly due to the growing 

development of ICT applications and technologies. The progressive scenarios highlight the evolution stages and dynamics 

of the Systems Development Life Cycles (SDLC). Using collaborative filtering, content-based recommendation techniques 

assume and allow the system to induce user-interest from similarity among users or between items. Recommender systems 

significantly advanced travel personalization from general planning to user-based recommendation models for evaluating 

different travel destinations. Organizations that Define Tourism and IT. thanks to the fast diffusion of smartphones and 

mobile technologies, a further step in extending recommender systems to mobile context-aware features was made 

possible. The introduction of location-aware capabilities created, real-time location data, constraints of time, mobility, 

situational contexts for the first time [3]. Systems that are capable of suitably recommending a place’s nearest attraction 

or other service dynamically is location-based services. The integration of real-time information about the user like location 

and time have enhanced the responsiveness of tourism applications. Adaptiveness, which used to only be related with trip-

planning, could now evolve along users’ actual trip, possibly updating recommendations to flow. 

Researchers have recognised the relevance of recommenders that explain in view of the associated dramatic increase 

in the volume, variety and complexity of data generated in the tourism domain. Systems are proposed for explainable 

recommendation which aim to help a user understand a set of recommendations through human understandable reason[4]. 

Users were better equipped to make decisions when they had clarity on which preference, contextual factor or past 

behaviour was used to make the recommendation. This gave them more confidence in the system. An essential feature for 

intelligent tourism design has become explainability since that period. systems, especially in cases involving complex 

trade-offs and personalized suggestions.Parallel to these developments, the proliferation of online travel platforms and 

social media led to an explosion of user-generated content in the form of reviews, ratings, and comments For the first few 

decades, a lot of travelers depended on destination marketing officer plus travel articles to make their selection. Without 
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internet access, they relied on large-scale opinions provided by newspapers and other institutions. It has since been replaced 

by an online infrastructure made up of social media and UGC. Online reviews subsequently became significant sources of 

information that could affect the decisions of travelers. Researchers also began to investigate sentiment analysis techniques 

to facilitate the study of tourist opinions and perceptions [5]. 

At the outset, simpler opinion classification was expanded to more complex opinion mining and review analytics 

approaches for extraction of subtle insights from unstructured tourism reviews [6]. Techniques were focused on aspect 

based opinion mining, topic modelling and semantic analysis to identify the specific attributes (such as cleanliness, 

accessibility, cost, ambience, etc.) of the destinations or services and assess the sentiments of the stakeholders towards 

them. These methods allow for capturing sentiments at finer levels of detail, thereby enabling more precise and meaningful 

recommendations aligned with the personal preference. 

The approaches help make opinion mining more integrated with tourism systems for improved personalization and 

decision support of users in information rich environments . Simultaneously with the evolution of recommendation and 

sentiment analysis, smart tourism emerged as a solution to the rising availability of real-time urban and environmental 

data. Smart tourism systems utilize a combination of data sources such as traffic conditions, crowd density, weather 

information, transportation schedules, environmental indicators, etc. to increase situational awareness and facilitate trip 

optimization [7]. The Internet-of-things (IoT) devices and sensors and open data platforms that smart tourism policy and 

practice relies on must be able to achieve the delicate balance of controlling tourist destinations as well as enhancing visitor 

experience. This transition has a much wider development scope of a data-driven intelligent urban ecosystem for tourism.  

Various urban computing techniques have been critical in supporting smart tourism through data fusion from 

heterogeneous sources [8]. Urban computing also serves to meet other needs related to smart tourism: large-scale data 

processing and real-time analytics. Despite these advances, effectively transforming raw urban data into personalized travel 

recommendations remains one of the greatest challenges. 

In smart tourism contexts, several context-aware recommendation models have been developed that fully exploit real-

time information to provide adaptive travel suggestions in a personalized way. These models take multiple dimensions of 

contextual information into consideration, such as location, time, weather conditions, user mood, and social context, to 

dynamically adapt recommendations. Based on continuously updated recommendations under changing conditions, 

context-aware systems are able to offer more relevant and timely assistance to travelers. However, most of the existing 

models stress only certain contextual factors and are insufficiently integrated in terms of cross-data sources and cross-

system components [10]. 

Conversational agents can be of real-time assistance along the travel life cycle, from the initial planning phase to on-

site support. Their integration with recommendation engines and external APIs has the potential to significantly improve 

user engagement and system usability. The tourism industry is a very dynamic and fast-paced sector that changes almost 

immediately. It is filled with unexpected yet delightful events. Weather, pricing, location of tourists, and other parameters 

can change at short notice, while online tours, online chats and bookings take place at a speedy rate. Trip advisor systems 

may make personalized recommendations to users and automate the complex process of planning trips. Recently, multiple 

strands of research have looked into the various components of an AI smart tourism advisor system. 

Literature Survey: 

User experience and transparency in RS have also been researched by some scholars. That is, user trust and satisfaction 

are essential facets in the success of personalised recommendation. According to Knijnenburg et al., the differences in 

explanation strategies can influence a user’s perception and acceptance of Recommender Systems explaining whereas in 

decision-support applications, explainability serves a very important purpose [11]. This is especially true on travel 

platforms, where users need to evaluate numerous complex choices. 

Cloud-based and smart tourism management systems have also gained traction due to the large quantity of 

heterogeneous data. Fang et al. claimed that a smart tourism structure could improve the utility of services and real-time 

responses within tourism systems with clouds [12]. This kind of architecture can support the integration of APIs and AI 

modules necessary for intelligent trip planning. 

Big data analytics has become a vital enabler of modern recommender systems. Gandomi and Haider presented the 

challenges related to volume and velocity issues and indicated that advanced analytics techniques are necessary to provide 

meaningful insights [13]. This issue is more important in tourism contexts since user reviews, sensor data, or location-

based information are continuously generated. 

Deep learning–based recommendation models have been introduced to handle the limitations of traditional 

collaborative filtering techniques. Zhang et al. proposed a deep neural network–based framework for personalized travel 

recommendation, by which better accuracy in reflecting user preferences was obtained [14]. In a similar way, the different 

neural network–based prediction models have been commonly applied in predicting the level of tourism demand and 

behavior of travelers [15], [16].Sentiment analysis remains a central component in intelligent travel recommendation 

systems. Huang et al. illustrated how sentiment polarity, extracted from online reviews, could serve to enhance decision-
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support systems by improving service quality evaluation [17]. More recently, combined models based on sentiment scores 

and ratings have been advanced that predict travel destinations more effectively by correlating textual opinions with 

numerical feedback [18].Further enhancement in the context-awareness has been achieved by incorporating Internet of 

Things data and smart city infrastructure. Several studies related to traffic prediction and urban mobility have indicated 

that real-time traffic and environmental data provides enhanced optimization of routes and accuracy in travel planning [19, 20]. 

These findings support the need for integrating traffic, weather, and crowd-related APIs in the intelligent trip advisor systems. 

Database and data management principles still form the backbone for designing large-scale travel platforms. García-

Molina et al. showed that, when working with distributed and heterogeneous sources, efficient techniques for storing, 

querying, and integrating data are essential [21]. Without these bases, dealing with both structured API outputs and 

unstructured review data is not possible. 

Recent research into smart tourism has sought to advance the frontiers of personalization and sustainability. Buhalis 

and Amaranggana argued that ICT-driven smart tourism ecosystems should provide fully integrated solutions for 

improving tourist experience and enhancing destination competitiveness [22]. On the other hand, contextual-aware point-

of-interest recommendation models offer dynamic adaptations of suggestions with respect to location, time, and user 

preferences [23]. 

As a result, conversational AI has recently become an emerging trend in tourism applications. Wu and Zheng examined 

the usage of AI-powered chatbots in hospitality and tourism services; these indeed facilitate user engagements and service 

access [24]. Large language models further extend this capability to enable natural language interactions and intelligent 

reasoning on complex travel queries [25]. While these various initiatives mark great advancements, the closest related 

works that could be found through existing literature address one aspect: recommendation systems, sentiment analysis, or 

conversational interfaces. The study gap is related to developing a unified framework for seamless integration of multi-

source APIs, AI-driven reasoning, sentiment analysis, and conversational support. Precisely addressing this gap creates 

the rationale behind the proposed AI-based trip advisor system. 

Methodology: 
AI-based Trip Advisor Web Application Proposed The AI-based Trip Advisor Web Application has a structured 

methodology that incorporates real-time data extraction techniques and AI-based personalization to create the best possible 

travels. The system uses AI and techniques like natural language to improve the interactions between the user and the 

travels. For example, there are the following steps in the workflow of AI-based 
Trip Advisor Web Application: 
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A. Capture the user input. 

The first stage in the sequence is the Capture User Input stage. This is equivalent to the Trip Advisor Web App. The 

travel planning procedure can be initiated by the user via various inputs available. Travelplan.me will ask you for certain 

inputs to generate your customized travel plan. This includes destination, travel dates, budget range, number of travellers, 

hotel preference and so on. The user’s preference for sightseeing, adventure or leisure activities can also be captured. 

The system can store details regarding the user’s location, preferred language and other contextual information that can 

aid personalisation besides this. 

Typically, user input is collected through web forms, dropdowns, and other UI components. It is an important step, 

as everything that the user enters will be passed further down in the pipeline in the form of an api request. Omission or 

inadequacy of information can ultimately lead to erroneous task completion.  Thus, this prompt would ensure that all 

the essential fields are filled and prompt the user. During the initial phase, some degree of validation of the input data 

will take place to avoid error-prone submissions. It indeed marks an important phase in the journey. 

B. Prepare Your Data 

Data preprocessing validates and standardizes user input received from Step 2. It performs processes like missing 

value imputation, invalid date range check, budget normalization etc. What’s more, the location name is also 

standardized into the appropriate ID format, so it can be used while calling a third-party travel API. 

Through the data preprocessing stage, a system checks for missing or incomplete data that the user manually typed 

in for processing or when calling third party travel API. For instance, users may choose a destination but they may not 

choose any hotel preference which they wish to have. 

In this instance, before sending a request to the API, the Data pre-processing helps detect the missing data. That 

helps improving efficiency of the system as it filters out other DM steps without much execution.  

To remove or update inconsistent data is a part of preprocessing data. When it comes to applying for travel, the 

location name or codes must be valid and cannot have any negative values. 

Data Preprocessing converts the data into the suitable formats. Example The system may require the date in a 

specific format whereas the user input may be taken in another format. Therefore, changing date becomes must. 

C. Fetch Travel Data via APIs 

During this phase, various Travel APIs called by the system for travel relevant info. In accordance with user input, 

the system prepares the API request and invokes the API from the original data providers. These travel APIs might be 

offering hotel availability, flight information, tourist attractions, weather updates, pricing, ratings, and so on. In response, 

the API providers send the communication to our app in JSON or XML format. The API usually gives out a huge chunk 

of travel information which our system will ultimately process to generate output for users. 

 

D. Is Travel Data Available? 

In this decision node, we check whether the API calls didn’t return any travel data. There may have been a network 

glitch, the API may be down, the parameters may not be valid, the service may not supply data for these parameters, etc.  

If there isn't any travel data, then we show an error message to the user and end the activity flow there itself. Moreover, 

we do not let the activity flow proceed further as there are no good ways to gracefully handle error scenarios in this case. 

When travel data is present then activity flow proceeds to the next step and so on. This choice is important so that 

faulty applications aren’t being exercised by users that show errors or incomplete data. 

We check whether or not travel data is present or not. Otherwise, simply close the flow with a. 
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E. Is Recommendation Generated? 

The decision node checks whether the system is able to generate any recommendations with the previously fetched 

and processed data. Generating recommendations uses the travel data to produce some meaningful inputs that the user 

can get recommended. Such as ranking, filtering of, or personalising the travel data as per user preferences and various 

metrics. When the system is unable to generate recommendations, whether that be due to lack of data, conflicting 

constraints or errors, the workflow ends here. Conversely, if the recommendations are made, the workflow proceeds to 

user confirmation. This decision validation ensures the output correctness and that the process won’t continue with an 

empty. 

F. Is User Selection Confirmed? 

The last decision node checks if the user approved or finalized one of the suggested travel plans or itinerary. The user 

has possibly confirmed one of the recommendations and possibly not. If a recommendation is selected, the user can go 

back or quit. 

The user must confirm each stage otherwise it will loop back to the data fetch stage. Conversely, it moves to the 

storage stage if the decision has been finalised.  

Thus, this decision node facilitates user-oriented and interactive planning. It makes several attempts until the user is 

satisfied. 

G. Data Stored 

The data storage system needs that any information that needs to be stored permanently should have it from the plan 

of travel. This can contain the user search, itinerary history, favourite destinations, final suggestions, and more. To 

summarize, it holds all necessary input details and output results relevant to the plans for travel along with an assignment 

to the dependent components that does storing. 

It enables communication between the software and the hardware and regulates access to the computer’s resources. 

Consequently, assisting users to revisit past plans or improve on existing plans. This is important for analytics and 

personalization, and ensures that the outcome data can be re-used to improve recommendations. Typically, a secure and 

scalable storage mechanism is implemented on a backend database level. 

This will help in ensuring proper saving and storing of all relevant data from the data store component. It equally 

safeguards the integrity and privacy of the stored data. Appropriate management makes it possible for the data to be 

reused, consistent, and easy to retrieve. The data that is saved can also. 

Tabble 1: API Accuracy and Performance Matrix 

 
Results: 

Real-time information and updates. The main sources of the information are: 

 Crowd Density APIs related to the detection of less crowded or safe routes. 

 Weather Forecast APIs: For planning trips when the weather is conducive. 

 Routing and Map APIs: For optimization of routes and accessibility. 

 Pricing APIs for estimating transportational, accommodation-based, and food-related expenses. 

The integration layer provides a seamless flow of communication between external services and the core application 

modules. 

The AI engine, based on Large Language Models (LLMs) and Natural Language Processing (NLP) methods, 

understands the user preference information, context information, and reviews. The AI engine: 

 User input analysis based on text processing and semantics. 

 Pairs likes with available locations and activities. 

 It provides day-wise plans that are optimized based on time, cost, and area of interest. 



https://mswmanagementj.com/ 

MSW MANAGEMENT -Multidisciplinary, Scientific Work and Management Journal 

ISSN: 1053-7899 
Vol. 36 Issue 1, Jan-June 2026, Pages: 655-662 

660 

  

  

It facilitates interactions between the chatbot and the user in planning and answering queries related to traveling. 

 

The application uses sentiment analysis techniques to analyze the user reviews and feedback obtained from 

different travel websites. The gathered information goes through the process of text mining to identify: 

 Satisfaction levels among the 

 Service quality ratings. 

 Frequently mentioned tourist attractions or issues. 

Such findings are employed to improve the recommended destination ranking. 

 

 
A hybrid recommender system combines structured information obtained from the API (for example, locations, routes, 

and cost) and unstructured information derived from NLP analysis (for example, reviews and opinions). The following 

information can be obtained: 

 Changing weather patterns, 

 Crowd variation rates 

 System user feedback during journey planning. 

This creates a transparent, adaptive, and intelligent journey planning experience. 
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The final output provides the interactive itinerary plan, routes, and insights shown through interactive visualization 

techniques. The user can analyze the results shown in the interactive map. They can also access the different places and 

change their preference details. 

Conclusion: 
The proposed Trips Advisor Web Application showcases how the use of APIs and AI-based systems can bring about 

a revolution in today's world of traveling. This has been achieved through the integration of the weather APIs, crowd 

density APIs, cost APIs, and route APIs. The addition of reviews tracking and analysis shows how the recommender 

system has become credible. 

Moreover, the use of Large Language Models (LLMs) and the assistance of chatbots provides for an interactive and 

adaptive user experience that not only goes beyond the traditional search-based planning of travels. In essence, the 

proposed solution integrates the structured information obtained from APIs together with the natural language 

understanding. 

On the whole, the project indicates a scalable and intelligent method of digital tourism that provides a solution for 

improving the convenience and efficiency of traveling through the system. 
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